
T here are only so many 
hours of daylight… 
and undoubtedly 

you would love to make the 
most of every single minute. 
And although speed is a 
critical component, the key to 
maximum efficiency is more 
complicated than just going 
fast. When properly engi-
neered, the best commercial 
mowers provide a precision 
cut, user comfort, as well as 
the ability to travel and mow 
at high speeds. At Altoz, we 
build mowers that help you 
get the most out of every 
waking hour.

Cutting grass for fun and 
profits is what we’re all about. 
The Altoz XC series of mow-
ers is built to take the abuse 
so you don’t have to. For 
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starters¬, the XC is capable 
of achieving speeds up to 
19 mph. That means time 
spent between jobsites will 
be kept to a minimum. With 
power options (including EFI 
options) from Briggs & Strat-
ton, Kohler and Kawasaki, 
building your perfect ma-
chine is easy. The real trick 
is harnessing that raw power 
and creating a machine that 
performs with speed, control 
and precision.

Operator comfort is 
definitely part of the effi-
ciency equation. An Altoz XC 
features an Engine Isolation 
System to ensure that the 
operator is comfortable in the 
most demanding conditions. 
The seat brings everything 
together with fully adjustable 

a full 5 ½ inches deep for 
more efficient processing 
and less clogging. Its free-
floating design with recessed 
anti-scalping wheels and 
adjustable baffles produces 
an even cut with razor-like 
precision. 

As with any business, 
success in lawn care comes 
down to keeping your cus-
tomers happy and effectively 
servicing your entire cus-
tomer base. That’s precisely 
what makes the Altoz XCZ 
such a great investment; at 
the end of the day, you’ll not 
only cut more lawns…you’ll 
cut them better.

Learn more about the XCZ 
and other Altoz zero-turn 
mowers at Altoz.com.

suspension, lumbar sup-
port, tilt adjustment and even 
operator weight adjustment. 
The combination not only 
reduces operator fatigue, 
it extends the life of the 
machine. 

One critical advantage 
of a zero-turn mower is 
speed. If control or cut qual-
ity is compromised at top 
speeds, you’ll be forced to 
slow down and the advan-
tage is lost. Altoz’s Dual 
Range Transmission and 
TorqFlex™ front suspension 
absorbs the bumps and 
reduces ground chatter for 
a smooth ride, better control 
and a more efficient mowing 
pace that increases daily 
productivity. Our exclusive 
fabricated Aero Deck™ is 
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O nce, when I was a 
consultant, I recom-
mended software. 

Now I own a software com-
pany. It’s interesting on the 
other side being able to see 
what one should know before 
buying. It does us at The 
Aspire Software Company no 
good to sell you something 
that won’t work. An unhappy 
client is expensive. So before 
buying, ask the following 
questions.

HOW MUCH DOES IT 
COST? Software cost is 
not the price tag. The price 
tag includes costs for: (1) 
support, (2) upgrades, (3) 
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hardware, (4) back-up, (5) IT 
vendors, and (6) your staffing. 
Know what’s included in the 
price and what’s an add-on. 
You can pay too little as easily 
as you can pay too much. 

HOW IS IT SUPPORTED? 
Do I have to pay extra? 
Do I get a live person on 
the phone? How long is 
turnaround time? Do I get 
easy-to-use documentation? 
Do I get training? Adapting to 
a new system takes time and 
can be frustrating. Get a clear 
understanding of the process.

HOW IS IT DEPLOYED? 
Do I buy it, read a manual, 

people? Committed long-
term? Financially stable? 
Good guys? More than ever 
software is the key to winning 
in a tight margin business. 
It’s not an expense but an 
investment, and you want to 
choose people with whom 
you don’t mind spending the 
next 15 years of your life.

IS IT FULLY INTEGRATED? 
The chief reason for buying 
management software is 
integration. Non-integration is 
expensive; (a) redundant data 
re-entry, (b) bad reporting, 
and (c) poor communications 
cause costly mistakes and 
inefficiency at every position. 
Ask exactly how integration 
will save you money. We think 
integration done correctly 
is worth 1.5% in gross 
margin gain and 1% in lower 
overhead.

WHO ELSE IS USING IT? 
Are they happy? Can I speak 
to them? It’s easy to make a 
demo look good. Does the 
provider understand this and 
are they prepared to address 
issues - warts and all? That’s 
what a good partner does. 

It’s not just software you 
buy. It’s a solution for getting 
the work done better with less 
expense. A bad choice can 
really hurt. I’ve seen it hap-
pen. Now I am lucky enough 
to be part of a software 
company. I tip my cap to all 
those other Green Industry 
software titans because it’s 
not an easy business. But for 
the buyer, solid due diligence 
is essential. We, at The Aspire 
Software Company invite 
those companies consider-
ing a better system to call us. 
We’ll be direct and open… 
but it’s up to you to ask the 
right questions. – Kevin Kehoe

and learn through trial and 
error? Or do I get training? 
How many days? For how 
long? Every system has a 
built-in “way of doing things”. 
These may be in conflict 
with the way you do things 
now. It’s important to know 
and reconcile these before 
buying. You don’t want 
to end up using your old 
spreadsheets. 

WILL IT GROW WITH ME? 
Is the software mobile-cloud 
based? This is critical in 
today’s world where costs 
are significant and flexibility 
paramount. Who’s behind 
the product? Industry 

“It’s the software we trust to run our business.”

MIKE RUSSO

President,  
Russo Landscape

JOHN MUNIE

President,  
Focal Pointe Outdoor

BOB GROVER

President, Pacific  
Grounds Management

VISIT: WWW.YOURASPIRE.COM
Contact: Kevin Kehoe

kevin.kehoe@youraspire.com

These Guys Like It!

JERRY SCHILL

President, Schill  
Grounds Management

MIKE RORIE, 

President,  
GroundSystems



L awn and landscape 
professionals are some 
of the hardest-working 

people in the field – but the 
return on investment doesn’t al-
ways show it. CIVITAS WEED-
free BRAND™ Concentrate is a 
‘work smarter’ solution that not 
only kills weeds but also ad-
dresses top concerns of lawn 
care operators functioning in a 
highly competitive, consolidat-
ed and regulated industry. 

Drive profit and grow your 
business with CIVITAS WEED-
free BRAND Concentrate
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EFFECTIVE
• Proven to kill. Kills over 60 
listed broadleaf weeds with 
no offensive odor.
• Right to the root. Patent-
pending microtechnology 
delivery system penetrates 
into weeds more efficiently, 
resulting in less active 
ingredients required to kill 
weeds right down to the root.
• Groundbreaking. A 
unique blend of synthetic 
isoparaffins and advanced 
surfactants provides end 
users with the efficacy 

providing a solution that won’t 
break their bank and will 
boost your bottom line.

ECOLOGICAL AND ETHICAL
• Do more with less. The first 
hybrid selective herbicide 
with no offensive odor that 
minimizes active ingredients 
and maximizes results. 
• Keep customers happy. 
Significantly less active in-
gredients, no hazard symbol, 
no offensive odor and less 
chance of transfer give home-
owners peace of mind.

EVOLVED
• Lead the way. Innovative, 
patent-pending microtech-
nology.

Only those who go beyond 
selling a herbicide application 
to offer a differentiated value 
proposition for their custom-
ers will be able to charge 
more, raise profit margins and 
secure sustainable success. 
To learn more about what 
CIVITAS WEEDfree BRAND 
Concentrate can do for you, 
visit civitaslawn.com.

they’ve been looking for. 

EFFICIENT 
• Reduce call-backs. Our 
fast-acting solution shows 
visible injury on weeds within 
12 hours.
• Reduce product waste. 
A temporary white emulsion 
helps you see where you 
spray.

ECONOMICAL 
• Affordable for you and 
your customers. Exceed 
customer expectations, 

• Hybrid Selective 
Herbicide

• Efficacious
• Less Active 

Ingredients
• Reduces  

Over-spraying 
• Reduces  

Call-backs
• No Offensive 

Odor
• Affordable

Differentiate  
& sharpen your 
competitive edge

NOTES:

BUILD SCALE:

TRIM AREA:
BLEED:
SAFETY:

JAN Kelley Marketing, its employees and agents (collectively referred to as “JKM”) shall not be held liable for any loss or damage suffered by you, or by any third party, from 
the use of these marketing materials (the “Materials”) if they have been modified, distorted, combined with third party content, or manipulated in whole or in part by any 
party other than JKM. Further, once the proof of the Materials has been approved by you, JKM shall not be liable for any loss or damage suffered by you or any third party 
arising from any alleged or actual defect in the Materials or in any way arising from their reproduction by a party other than JKM.

1/1

7"x 10"
.125” all around
.375” all around 

DOCKET #:

PROOF #: ARTIST: DATE:
CLIENT:

FILE NAME:

AD NUMBER:
RESOLUTION:
COLOURS:

12984

CMYK

Petro-Canada

300 DPI
PCL-P-035-2016-US

01 MS April 13, 2016 3:17 PM
PCL-P-035-2016-US

There’s a new and  
better way to kill weeds.*
Corner the weed-free market with this affordable 
and effective hybrid selective herbicide.

Weeds are nothing new. But everything about CIVITAS WEEDfree BRANDTM Concentrate is. This 

hybrid herbicide kills more than 60 listed broadleaf weeds without harming lawns.† The innovative  

Microtechnology enables the product to penetrate more efficiently into broadleaf weeds, resulting in 

no offensive odor and significantly less active ingredients required to kill weeds right down to the root. 

Civitaslawn.com

Take advantage of the first hybrid selective herbicide featuring 
Microtechnology. Stake your claim for a better solution with 
CIVITAS WEEDfree BRAND Concentrate today.

  *Compared with other products using the same actives.   

    † Important: Do not apply to Bentgrass and Floratam.  
See full list of controlled weeds and use directions on peel away label. 
Patent(s): www.suncor.com/patents 
TMTrademark of Suncor Energy Inc. Used under license.

NOW APPROVED FOR CALIFORNIA



E very landscaper uses 
hand-held equipment 
virtually every day. But 

how does use of a blower, 
trimmer or edger impact 
your bottom line? All ECHO 
and Shindaiwa equipment is 
strictly professional-grade, re-
gardless of where it’s bought, 
and therefore manufactured 
to high standards for durabil-
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ity and reliability. That means, 
you can count on ECHO and 
Shindaiwa equipment to start, 
and stay running, day in and 
day out as well as season 
after season. High product 
durability also means minimal 
downtime so your crew is 
able complete jobs with 
equipment that works.

When it comes time to 

ECHO SRM-225 is the most 
fuel-efficient trimmer on the 
market and the new ECHO 
ProXtreme Series™ trimmers 
feature 26% longer run-time 
than the competition.

Another profitability factor 
is the time it takes to perform 
a task. ECHO and Shin-
daiwa equipment features 
high-performance engines 
that generate power to more 
efficiently trim lawns and cut 
grass, blow debris off side-
walks, driveways, and parking 
lots, along with quick hedge 
trimming and clean edging. 
The ECHO ProXtreme Series 
of 2620 models features the 
most powerful 26cc engine 
family ever developed. This 
new line-up of equipment of-
fers a unique combination of 
low weight and high horse-
power and includes a trim-
mer, a high-torque trimmer, 
a brushcutter, and an edger. 
All of them are designed to 
run all day and deliver the 
performance to work as hard 
as your crew does.

What about the cost of the 
equipment itself? ECHO’s 
Landscaper Fleet Discount® 
program is one of the best 
available. The program 
rewards your commitment to 
ECHO and Shindaiwa quality 
with deep product discounts 
that apply immediately with 
an initial purchase. Two tiers 
of discounts allow you to save 
even more money. Discounts 
apply for a full 12 months on 
equipment, attachments and 
accessories.

So, if you’re looking to find 
ways to increase profitability, 
consider ECHO and Shin-
daiwa equipment for your 
business and your crew. You 
will appreciate the impact 
on your bottom line and they 
will appreciate the impact in 
performance.

perform routine maintenance, 
our product design makes 
that simple too and includes 
tool-less access to air filters, 
spark plugs, fuel filters and 
other wearable parts. ECHO 
and Shindaiwa equipment 
also features large fuel tanks 
and efficient 2-stroke engine 
design to increase fuel econ-
omy and lower fuel costs. The 

The all-new ECHO ProXtreme Series SRM-2620 trimmer 
gives me more power in a lighter-weight package than ever 
before. And like all ECHO equipment, it’s professional-grade, 
giving me the comfort, power and durability I need to go all day.

echo-usa.com



F or more than 80 years, 
FINN has been provid-
ing quality equipment 

to the landscape and erosion 
control industries and is your 
number one solution for ero-
sion control compliance. Our 
machines are known for pro-
ductivity, reliability, and long 
lasting product performance.  
Our company is known for 
innovation, dependability, 
and industry leading product 
support.  

HYDROSEEDERS®: Only 
FINN provides the widest 
variety of model sizes ranging 
from 300-4000 gallon capaci-
ties, has an exclusive pump 
designed to handle the thick-
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est slurries, and offers numer-
ous options to provide for a 
more powerful and operator-
friendly HydroSeeder®, all 
while keeping maintenance 
costs low. 

Erosion control is the most 
prevalent commercial reason 
for hydroseeding with many 

BARK & MULCH BLOWERS: 
From small tow-behind 
units perfect for residential 
landscaping needs to larger 
mid-size units for commercial 
projects, FINN has the Bark 
& Mulch Blower for the job. 
As the most versatile worker 
on the job site – delivering 
needed materials to hillsides, 
tough terrain, and all hard-
to-reach areas – a FINN Bark 
& Mulch Blower will increase 
productivity, while reducing 
labor and material costs. 

STRAW BLOWERS: FINN 
Straw Blowers multiply your 
productivity and profits by 
doubling straw coverage in a 
fraction of the time it takes to 
apply by hand. Designed to 
deliver smooth, reliable power 
for maximum straw shredding 
and discharge, they make 
quick work of straw mulching 
even in the most demanding 
conditions and can handle 
jobs ranging from small lawns 
to massive mining sites.

FINN has a reputation 
for designing and building 
a wide variety of purpose 
built landscape and erosion 
control equipment whether it’s 
track-mounted HydroSeeders 
and Bark & Mulch Blowers for 
off-road applications, special-
ized landfill HydroSeeders, 
or unique equipment for the 
Department of Defense.

Contractors look to FINN for 
equipment of superior perfor-
mance and quality. Contrac-
tors trust FINN because of our 
experience, our commitment 
to being their project solution, 
and our comprehensive prod-
uct support. FINN continues 
to provide innovative solutions 
for ground and soil manage-
ment and strives to make ev-
ery FINN machine a Smarter 
Way to Work.

FINN Equipment for all your landscape and erosion control needs

construction sites required to 
have some form of temporary 
or permanent erosion control, 
making FINN HydroSeeders 
your project solution.  Plus, 
they are ideal for installing 
new turf, turf restoration, 
overseeding, and dust sup-
pression. 



I f you’re not offering land-
scape lighting as part 
of your service portfolio, 

you could be missing out on a 
tremendous growth category. 
Low-voltage landscape 
lighting is easy to install, 
in-demand and one of the 
most profitable products for 
contractors in the landscap-
ing industry. 

IT’S A BIG BENEFIT TO 
YOUR CUSTOMERS. 
When homeowners decide 
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to invest in landscaping or 
hardscaping, they’ve already 
made the commitment 
to enhance their outdoor 
spaces. When you offer 
landscape lighting in addition 
to your other services, 
you allow homeowners to 
extend the use and enjoy 
these spaces after dark. As 
a single-service provider, 
you make sure that your 
customers get everything 
they need and streamline 
the process for them. One 

IT’S EASY TO INSTALL. 
Kichler offers everything you 
need to grow your business 
with landscape lighting – 
including comprehensive 
training on installation and 
design. You’ll learn how low-
voltage landscape lighting is 
just that – low voltage – so you 
don’t have to be an electrician 
to install it. During training 
you’ll also see how Kichler 
Design Pro products deliver 
consistent light output across 
every fixture you install – for a 
beautiful end effect every time.

Ready to learn more? Visit 
kichler.com/landscape to 
register for our next training 
seminar or to see our product 
in-action.

contractor, one project, one 
crew – all profits for you. 

IT’S A NATURAL FIT. 
Whether you’ve worked on 
10 projects or 10,000, you 
have a knack for outdoor 
spaces. Landscape lighting 
takes what you already know 
and leverages it for your 
customers. Plus, landscape 
lighting helps your projects 
stand out – so neighbors and 
other potential customers can 
see your work even after dark.  

1. Attractive 
profit margins: 

Landscape lighting 
provides a significant 
profit opportunity

2. More referrals: 
Making your 

customers’ lives easier 
by expanding your 
services can build affinity 
towards your company. 
And happier customers 
lead to more referrals.

3. More productive 
crews: Your crews 

are already onsite. 
When they can install 
landscape lighting 
along with your existing 
services, they’re more 
productive. With Kichler 
training, you also give 
them the opportunity 
to enhance their 
professional skills.

Three ways 
landscape 
lighting grows 
your business

Why choose Kichler  
Integrated LED?

All-weather performance 
Integrated solid-state drivers are fully  
potted and sealed to resist moisture

Superior results 
Will not diminish lumen output or truncate 
beam spread like drop-in fixtures

Easy design & installation 
9 to 15 volt operating range nearly eliminates 
voltage drop and delivers full stated lumen 
output even over long wire runs

View our full line of integrated products at 
kichler.com/landscape

On the light engine and electrical components. 
Warranty subject to change without notice. Visit 
www.kichler.com for full warranty and limitations.15YEAR  

LIMITED  
 WARRANTY

Engineered smarter – 
so you look better. 

Discover why Kichler has been 
the industry standard in LED 
landscape lighting for more than 
25 years.



T o be successful in the 
lawn care business, 
you need to purchase 

your tools, equipment, 
fuel and other items very 
carefully. Every investment, 
large and small, has an 
impact on your cost of doing 
business, and, in turn, your 
profitability. However, when 
it comes to buying fertilizer, 
some lawn care business 
owners may not realize that 
the least expensive option 
is rarely the best choice for 
your bottom line. 

“In an attempt to keep 
costs down, some company 
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owners ask their distributors 
for the cheapest bag of 
fertilizer,” says Andy Drohen, 
senior regional sales manager 
for Koch Turf & Ornamental 
brands. “However, 
purchasing cheap fertilizer 
doesn’t necessarily result in 
lower input costs. You end up 
getting what you pay for.” 

BETTER BLENDS, BETTER 
RESULTS. All turf fertilizer 
blends are not created equal. 
In other words, what’s inside 
the bag matters. Blends that 
include higher percentages 
of nitrogen-rich enhanced 

turf takes up.”
The percentage of EEF 

technology in the bag also 
affects how long a fertilizer 
blend will continue to feed 
a lawn. Blends that contain 
50-70 percent or more of 
EEF technology are better 
able to extract a fertilizer’s 
full longevity. Combining 
enhanced uptake efficiency 
with better longevity leads 
to a lower cost per days of 
greening. 

LOWER COSTS, HIGHER 
PROFITS. The benefits 
of EEFs don’t stop there. 
Using a fertilizer blend with 
a higher percentage of EEF 
technology makes it possible 
to cover more area with fewer 
bags, which results in less 
money spent on equipment 
wear and tear, fuel, freight 
and labor. Instead of 
spending their time spreading 
fertilizer, employees can work 
on other income-producing 
tasks and provide higher 
earnings for your business.

“When you add it all up, 
a fertilizer’s cost per bag 
doesn’t represent its true 
value,” Drohen says. “Higher-
quality blends with EEFs in 
higher percentages may 
cost more per bag, but they 
deliver higher value for the 
dollar. And, because turf is 
getting nutrients over longer 
periods of time, these blends 
can also lead to greater 
customer satisfaction.”

The bottom line? 
Purchasing the best fertilizer 
for your customers’ lawns 
can have a real, positive 
impact on your company’s 
profitability. Ask your 
distributor about Koch’s 
enhanced efficiency fertilizers 
and see the difference for 
yourself. To learn more, visit  
www.kochturf.com. 

efficiency fertilizers (EEFs) — 
like POLYON®, UFLEXX®, 
and XCU® fertilizer from 
Koch Turf & Ornamental — 
offer more efficient, high-
quality nutrition. Low-cost 
fertilizers will typically contain 
less nitrogen and more filler, 
often limestone, which has no 
nutritive value.

“Research has shown 
that fertilizer blends that 
incorporate EEFs have 
improved nitrogen-use 
efficiency,” Drohen adds. 
“In other words, the higher 
the percentage of EEF in the 
blend, the more nitrogen the 
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Lawn and landscape professionals are changing up their business 
models by incorporating POLYON® controlled-release fertilizer. With its 
Reactive Layers Coating, this enhanced effi ciency fertilizer consistently 
meters out nutrition for months. Less time fertilizing frees up crews to 
visit more properties. It also opens the door to add new, profi t-generating 
services. Integrating POLYON® fertilizer into your existing programs is 
a progressive step toward differentiating yourself from the competition, 
while growing your business. Look into it.

Consult with your distributor for more applied advantages, or visit KochTurf.com/POLYON.

POLYON® and the POLYON logo are trademarks of Koch Agronomic Services, LLC. Koch and 
the Koch logo are trademarks of Koch Industries, Inc. © 2016, Koch Agronomic Services, LLC. T&O-15-12049.
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View your fertilizer program from a

DIFFERENT PERSPECTIVE
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Fleet intelligence dashboards from Verizon Networkfleet.

New actionable insights 
to improve fleet operations.

Networkfleet

Manage every vehicle in your fleet— 
no matter how many wheels.

www.Networkfleet.com

We’re introducing new fleet intelligence dashboards that provide you with 
intuitive, easy-to-read visualizations of your fleet data.

Combine vehicle utilization, idle time, driver behavior and other data to get a 
clearer picture of your fleet operations. Quickly see trends and make decisions to 
increase efficiency and reduce costs.

Call today for a demo of Networkfleet’s new dashboards. 
1.866.869.1353

Networkfleet

As a landscaper, your focus should be on 
keeping customers happy and growing your 
business. Instead, you’re probably spending 
half your day on duties normally performed by 
a fleet manager, even if you never thought of it 
that way. 

Did you know that a fleet management tool can 
help you manage your crews and keep your 
trucks in tip-top shape so you can save on gas 
and maintenance?

Dig in to your business.

A fleet management tool provides you with a 
clear view of what’s happening out on the road, 
on the job site and out of your eyesight. It can 
help you take care of time-consuming tasks that 
bog you down.

• Locate your vehicles without picking up 
the phone. 

• Know when your trucks are on the road, 
on the job site, out-of-service or sitting idle.

• Get alerts when check engine lights are 
triggered.

• View reports on fuel efficiency.
• Plan ahead for maintenance and make 

timely repairs.

Make better decisions faster. Start 
saving money.

Holding drivers accountable can help your busi-
ness save big. Do you know if your crewmembers 
are leaving the engine and A/C running while on 
site? Landscapers can lose thousands of dollars 
a year from excessive idling, which can burn up 
to a half gallon of fuel per hour. 

A fleet management tool also shows when crews 
arrive and depart the job, helping you track job 
schedules and protect your drivers from disputes. 

Meet Expressfleet.

Expressfleet is an easy-to-use fleet management 
tool, built and priced for small businesses like 
yours. Once you purchase the Expressfleet 
device, it’s only $18 per month/vehicle (plus 
taxes and fees).

If you want to return to the basics of running your 
landscaping business instead of spending time 
performing the duties of a fleet manager, then the 
choice is clear. Sign up for Expressfleet, and 
start saving time and money today.

Contact Networkfleet today for a personal 
demo of Expressfleet.

www.networkfleet.com
866.869.1353

Expressfleet.
Simple. Affordable. Reliable.

Because you’re 
a landscaper,
not a fleet manager.
New product by Verizon Networkfleet 
helps you manage crews and trucks.

Heavy duty vehicles and vehicles before 2008 req. additional harness (location tracking info. avail. only). Equipment charge of $80/vehicle applies.
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